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Media technology and its structural influence 
on media materiality play a specific role in the 
dynamic development of old and new image 
concepts: Whenever a specific media techno logy 
triggers new forms of image materiality, it also 
impacts the cultural and historic experiences of 
these images.

Image Evolution contributes to the image 
transformation discourse by linking concepts 
of static and dynamic images to approaches in 
the fields of modern media theory, philosophy 
of mind, perceptual theory, aesthetics, and film 
studies as well as from the complex range of im-
age science. It discusses the relation of images, 
technological evolution and visual media culture 
within the framework of an autonomous image 
science.
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